
AT THE CHECK-OUT



The what, how, when, where 
and why of effective 
marketing & video advertising 
for FMCG brands in 2021



Sustaining growth after the pandemic
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In 2020, retail growth was driven by FMCG



•

•

•

Liquor & grocery sales surge ahead
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When to advertise?
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FMCG brands can gain a 
bigger share of a bigger 
market

The time 
to advertise 
is now



Investing now to 
grow mental 
availability in the 
longer term
sets brands up for 
success post 
pandemic





Be brand focused: 
build brands to build 
business growth





Say it with 
feeling



Say it with feeling



Nutrigrain leveraged 
Ninja Warrior with an 
emotion-driven brand 
campaign

https://www.nineforbrands.com.au/case-studies/nutrigrain-x-australian-ninja-warrior/


WHERE TO SAY IT?
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Reach a broad audience. Brands grow 
when video advertising targets 
broadly to reach all potential buyers



•
•

•

•

•

Reach is the biggest 
driver of video advertising 
effectiveness and nothing 
beats the mass reach of TV





Total TV delivers 5x the sales volume of 
the next best channel in the FMCG sector





Cinema Digital Display Digital Video Print Search Social TV OOH Radio

Source: ‘Demand Generation’, Feb 2021, Mindshare/MediaCom/Wavemaker/GroupM/GainTheory



6 ways to ring up the sales




