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Source: Binet & Field IPA Databank, 1998-2016 for-profit cases : See Effectiveness in Context – A manual for brand building 2018.



Source: Binet & Field 2013 : See Effectiveness in Context – A manual for brand building 2018.



Source: Binet & Field IPA Databank, 1998-2016 for-profit cases : See Effectiveness in Context – A manual for brand building 2018.
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Spent on TV
% of TV spend in total 

media mix2
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