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TOTAL 
VIDEO VIEWING:

Category examples

AVOD - Vimeo; TubiTV; BitTorrent Now; Dailymotion; PLEX

BVOD – ABC iview; 7plus; 9now; 10 play; SBS On Demand; Foxtel Now

SVOD - Netflix; Stan; Disney+; Amazon Prime Video; Apple TV+; Kayo; Binge; 
Paramount+; Britbox; Hayu; AcornTV

Social Video - Facebook; YouTube; Instagram; TikTok; Snapchat; TwitchTV



TOTAL 
AD-SUPPORTED 
VIDEO VIEWING:

Category examples

AVOD - Vimeo; TubiTV; BitTorrent Now; Dailymotion; PLEX

BVOD – ABC iview; 7plus; 9now; 10 play; SBS On Demand; Foxtel Now

Social Video - Facebook; YouTube; Instagram; TikTok; Snapchat; TwitchTV



SCREEN TECH AND 
PENETRATION



USAGE

HOW 
MANY

HOW TOTAL TV 
WAS VIEWED

WEEKLY AVG. 
CUMULATIVE REACH: 

LINEAR TV

MONTHLY AVG. 
CUMULATIVE REACH: 

LINEAR TV



USAGE



TIME 
SPENT



TIME SPENT DETAIL: 
LINEAR TV



REACH DETAIL:
LINEAR TV
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BVOD
CONSUMPTION



+2% +26%
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20,077,000
21,292,000

4,059,000
5,466,000

24,136,000

26,758,000

+6% +35%

Co-Viewing

15,172,000 15,428,000

8,965,000

11,330,000

24,136,000

26,758,000

Live vs VOD



BVOD CONSUMPTION TREND

Olympic Games



BVOD CONSUMPTION CO-VIEWING TREND

Olympic Games
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BVOD CONSUMPTION BY VIEW TYPE

Olympic Games



BVOD CONSUMPTION BY DEVICE TYPE

0

Olympic Games



BVOD CONSUMPTION BY DEVICE TYPE
(EXCL CTV)

0

Olympic Games



BVOD AVERAGE TOTAL DAILY 
HOURS PER DEVICE



2.9M

BVOD



DEMOGRAPHIC PROFILES: BVOD VIEWING

4.8%
6.1%

2.3%
4.2%

3.0%

14.1%

10.6%

14.8%
12.2%

8.2%
5.9%

7.5% 6.4%



DEMOGRAPHIC PROFILES: 
H2 vs H1 2022



DEMOGRAPHIC PROFILES: 
BVOD AND LINEAR TV



SHARE OF BVOD VIEWING BY GENRE



BVOD CONSUMPTION: 
BY DAY OF WEEK

0



BVOD CONSUMPTION: 
BY DEVICE TYPE



BVOD CONSUMPTION: 
BY DEVICE TYPE (EXCL. CTV)



MORE TOP PERFORMERS:

TOP PERFORMING VOD PROGRAMS AND 
EPISODES
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WHO WATCHES
METRO LINEAR TV?



WHO WATCHES
REGIONAL LINEAR TV?



WHO WATCHES
SUBSCRIPTION LINEAR TV?



42.0% 39.0% 38.6%

58.0% 61.0% 61.4%

40.3% 37.90% 38.1%

59.7% 62.1% 61.9%

42.0% 39.1% 39.3%

58.0% 60.9% 60.7%

CO-VIEWING LINEAR TV



METRO VIEWING BASE

8.291

12.249

14.677



REGIONAL VIEWING BASE

4.008

5.654

6.646



SUBSCRIPTION VIEWING BASE

3.613

4.834

5.462



WEEKLY CUME REACH



HOW LONG DO PEOPLE WATCH?



WHEN DO WE WATCH?
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PLAYBACK TREND



93.7%

92.2%

86.5%

87.4%

80.6%

80.6%

88.6%

88.6%

81.8%

82.9%

6.3%

7.8%

13.5%

12.6%

19.4%

19.4%

11.4%

11.4%

18.2%

17.1%

PLAYBACK BY GENRE:
METRO



95.2%

93.9%

89.9%

90.9%

86.3%

84.7%

92.9%

92.5%

88.1%

88.4%

PLAYBACK BY GENRE:
REGIONAL
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